Street Market Gallery Project
POP CONTAINER




SPACE BRANDING

Succesiull factors for New City Global Incheon Incheon Identity
live — work — play Culture, the products of civilization New Container
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SPACE BRANDING
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SPACE PROGRAM

Space Program
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BRAND IDENTITY

Naming Visual Identity Main Logo

Visual ldentity CONCEPT
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BRAND IDENTITY

7POP Zone Color Concept

1, Art&Design Zone: Crealive Red
2, Flea Market Zone: Green Market
3. Brunch Zone: Tasty Yellow
4, Kids Zone: Active Blue
5, Cale Zone: Neon Pink
6. Event Zone: Fantastic Green
7. Performance Zone: Exciting Purple
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BRAND IDENTITY

Rotating Patterns Design Concept

Syrmbolic design approach
for Tzones




